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Report Summary

Introduction

This databook provides key data and information on the personal hygiene market covering seven countries in the Middle East and
Africa region. This report is a comprehensive resource for market, category and segment level data including value, volume,
distribution share and company & brand share.

Scope

*Contains information on three categories: deodorants, soap and bath & shower products

*Market,category and segment level information on value, volume, and expenditure & consumption, with historic (2003-2008) and
forecast (2009-2013) data

*Category level company and brand share as well as distribution share information for 2007 and 2008

*Review of the top two companies within the personal hygiene market, including company overview, key facts and business
description

Highlights

The market for personal hygiene in Middle East and Africa increased at a compound annual growth rate of 4.1% between 2003 and
2008.

The soap category led the personal hygiene market in Middle East and Africa, accounting for a share of 44.2%.

The leading players in the Middle East and African personal hygiene market include Unilever,Colgate-Palmolive Company and
Procter & Gamble Company, The

Reasons to Purchase
*Develop business strategies by understanding the quantitative trends within the personal hygiene market in Middle East and Africa
*Design effective marketing and sales strategies by identifying key market categories and segments

*|dentify key players within the market to plan lucrative M&A, partnerships and agreements
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Fax Order Form
To place an order via fax simply print this form, fill in the information below and fax the completed form to
(805) 617 17 93 . If you have any questions please visit http://www.reportlinker.com/notify/contact

Order Information
Please verify that the product information is correct and select the format(s) you require.

Personal Hygiene in Middle East and Africa to 2013

Product Formats
Please select the product formats and the quantity you require.

[ ] Digital Copy -- USD 495.00 Quantity:

Contact Information
Please enter all the information below in BLOCK CAPITALS

Title: Mr Ij Mrs D Dr Ij Miss Ij Ms D Prof Ij

First Name: Last Name:

Email Address:

Job Title:

Organization:

Address:

City:

Postal / Zip Code:

Country:

Phone Number:

Fax Number:
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Payment Information
Please indicate the payment method, you would like to use by selecting the appropriate box.

D Payment by credit card Card Number:

Expiry Date /

CVV Number

Card Type (ex: Visa, Amex...)

D Payment by wire transfer Crédit Mutuel
RIB : 10278 07314 00020257701 78
BIC : CMCIFR2A

IBAN : FR76 1027 8073 1400 0202 5770 178

D Payment by check UBIQUICK SAS
16 rue Grenette — 69002 LYON, FRANCE

Customer signature:

Please note that by ordering from Reportlinker you are agreeing to our Terms and Conditions at

http://www.reportlinker.com/index/terms

Please fax this form to

(805) 617 17 93
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