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Report Summary

The Japanese market has, in the last two decades, experienced important upheavals, accentuated by the 2008-2009 financial and
economic global crises. In parallel, the Japanese recently developed new behaviors of consumption that have already had a visible
impact on various sectors, including fashion and luxury items, distribution, media and information business. In addition, these
evolutions, combined with an economic context without precedent, give rise to a radically transformed market. The study identifies the
new tendencies of consumption in Japan and their effects on various sectors of industry as well as remedies and advice to better
prepare the coming decade. Japanese consumers have adopted new ways of consuming and interacting with their environment. The
reasons for those changes are multiple and cannot be explained solely in terms of diminishing disposable income and the economic
downturn. (110 pages of analysis, 78 figures, frameworks, CEOs interviews, case studies, forecast)

Scope

- Covers consumption evolution in Japan and contains advice for any business interested in Japanese consumers' behaviors
evolutions

- Supported by the key macroeconomic and demographic data affecting the market

- Supported by description of technologies, distribution and media evolutions

Why you should buy this report’

- Spot future trends and developments

- Inform your business decisions

- Add weight to presentations and marketing materials
- Save time carrying out entry-level research
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To place an order via fax simply print this form, fill in the information below and fax the completed form to
(805) 617 17 93 . If you have any questions please visit http://www.reportlinker.com/notify/contact

Order Information
Please verify that the product information is correct and select the format(s) you require.
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Product Formats
Please select the product formats and the quantity you require.

|:| 1 User License -- USD 1 562.50 Quantity:

[] Digital Copy -- USD 1 562.50 Quantity:
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Please enter all the information below in BLOCK CAPITALS
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Payment Information
Please indicate the payment method, you would like to use by selecting the appropriate box.

D Payment by credit card Card Number:

Expiry Date /
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Card Type (ex: Visa, Amex...)

D Payment by wire transfer Crédit Mutuel
RIB : 10278 07314 00020257701 78
BIC : CMCIFR2A

IBAN : FR76 1027 8073 1400 0202 5770 178

D Payment by check UBIQUICK SAS
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