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Report Summary

This report analyzes the worldwide markets for Gums in Millions of US$. The specific product segments analyzed are Chewing Gum,
and Bubble Gum. The report provides separate comprehensive analytics for the US, Canada, Japan, Europe, Asia-Pacific, Middle
East, and Latin America. Annual forecasts are provided for each region for the period of 2001 through 2015. A ten-year historic
analysis is also provided for these markets with annual market analytics. The report profiles 124 companies including many key and
niche players worldwide such as Cadbury Schweppes PLC, Ferndale Confectionery Pty. Ltd., Haribo GmbH & Co. Kg, Masterfoods
Usa, Perfetti Van Melle, The Hershey Company, The Wm. Wrigley Jr. Company, and Zed Gum. Market data and analytics are derived
from primary and secondary research. Company profiles are mostly extracted from URL research and reported select online sources.
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Fax Order Form
To place an order via fax simply print this form, fill in the information below and fax the completed form to
(805) 617 17 93 . If you have any questions please visit http://www.reportlinker.com/notify/contact

Order Information
Please verify that the product information is correct and select the format(s) you require.

World Gums Markets

Product Formats
Please select the product formats and the quantity you require.

|:| 1 User License -- USD 3 950.00 Quantity:

Contact Information
Please enter all the information below in BLOCK CAPITALS

Title: Mr Ij Mrs D Dr Ij Miss Ij Ms D Prof Ij

First Name: Last Name:

Email Address:

Job Title:

Organization:

Address:

City:

Postal / Zip Code:

Country:

Phone Number:

Fax Number:
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Payment Information
Please indicate the payment method, you would like to use by selecting the appropriate box.

D Payment by credit card Card Number:

Expiry Date /

CVV Number

Card Type (ex: Visa, Amex...)

D Payment by wire transfer Crédit Mutuel
RIB : 10278 07314 00020257701 78
BIC : CMCIFR2A

IBAN : FR76 1027 8073 1400 0202 5770 178

D Payment by check UBIQUICK SAS
16 rue Grenette — 69002 LYON, FRANCE

Customer signature:

Please note that by ordering from Reportlinker you are agreeing to our Terms and Conditions at

http://www.reportlinker.com/index/terms

Please fax this form to

(805) 617 17 93
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