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Report Summary

This report analyzes the worldwide markets for Gums in Millions of US$. The specific product segments analyzed are Chewing Gum,

and Bubble Gum. The report provides separate comprehensive analytics for the US, Canada, Japan, Europe, Asia-Pacific, Middle

East, and Latin America. Annual forecasts are provided for each region for the period of 2001 through 2015. A ten-year historic

analysis is also provided for these markets with annual market analytics. The report profiles 124 companies including many key and

niche players worldwide such as Cadbury Schweppes PLC, Ferndale Confectionery Pty. Ltd., Haribo GmbH & Co. Kg, Masterfoods

Usa, Perfetti Van Melle, The Hershey Company, The Wm. Wrigley Jr. Company, and Zed Gum. Market data and analytics are derived

from primary and secondary research. Company profiles are mostly extracted from URL research and reported select online sources. 
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